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The Humans: Users
• Need for improved media experience 

• Appreciation of personalisation 
• Need for quick and simple interactions 
• Support for social viewing 

• Mistrust associated with personal data exchange 
• Privacy issues and fear 
• Lack of trust in the context of the home 
• Need for better legibility and control 
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The Humans: Makers

TrustValue
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The Humans: Makers

Legal EthicalSocial
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The Humans: Makers

Legal EthicalSocial

Anonymisation, data minimisation, encryption etc.

Use of cohorts 

Transparency 

Understand audiences to help craft future content 

Providing meaningful feedback 

Technological
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Adoption Challenges

Data legibility

Privacy concerns and potential 
dystopias

Agency and control

The social need for customisation 

Value trade-off

Trust
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BBC’s Cross Media Profiler
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BBC’s Cross Media Profiler

• Explicit Leverage of Privacy Preserving Measures 
• Provision of Granular Detail around Data and its Flows 
• Contextualisation of the Data Processes within the 

Experience 
• Control that is Reflective of Real World Sensitivities 
• Increasing the Efficacy of the Consent Page 
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A Caravan
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Thank You
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